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A comprehensive guide for the rules and usage 
of the Storm Lancers visual identity system. 
Please refer to this table of contents to locate 
needed information. 
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OVERVIEW
VOICE AND TONE
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SURVIVE      STORMTHE
Welcome to Cryptica, a world of neon-soaked 

threats and intergalactic invaders looking to clean 
your clocks and send you and your besties to 

Valhalla over and over again. 

Dripping with style inspired by the best 1980’s 
Saturday-morning cartoons, this style branding 

guide is your portal to create any kind of 
communication your heart desires. Get to it, 

and try not to die!
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There is needs to always be a character space 
between the words “Storm” and “Lancers.” 
When typed out it should be spelled with only 
the initial letters are caps only.

Storm Lancers

Game Name
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Need an intro paragraph speaking about our 
tagline and any guideline usuage.

Storm Lancers

Our Tagline 

SURVIVE THE STORM



Property of ProbablyMonsters Inc. 7Storm Lancers - 2025 Guidelines

Is this thing on? Our heroes really didn’t plan on 
being here but there’s a million and a half things 
about to kill them so they’re hitting the ground 
running, updating the audience on these comms 
before they die, again.

Sure there’s chaos, but we’re still relatable and 
engaging. We’re hanging on for dear life but we’re 
glad you, the audience, are along for the ride!

Sometimes it’s not all bad, especially once you get 
the hang of it. We’re making the best out of the sit-
uation, leaning into the reluctant action hero.

Good intel is the difference between life or death. 
We’re keeping our future Storm Lancers up to date 
with all of our findings along the way.

There’s a healthy dose of chaos but we take it in 
stride. When we engage, we never take it out on 
the audience or make fun of them for not know-
ing the lore.

Our heroes aren’t having the time of their lives, 
but they aren’t being downers about it. We lean 
forward into the chaos with gusto, knowing our 
audience is cheering us on.

We don’t expect everyone else to know what’s up. 
We’re here to help as we pave the way through 
these reality storms.

Writing style 

Frenetic

Fun

Informative

Chaotic or Trolling

Miserable

Snarky

WHO WE ARE

Tone / Voice

WHO WE AREN’T



 

BRAND ELEMENTS
LOGOS AND GRAPHICS
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The Storm Lancers logo is the strongest 
visible expression of the brand. This wordmark 
represents the game in every communication. 
The logo should be treated as one unit and 
never should be divided and should not be 
modified in any way. 

Usage

Primary Logo

Color logo

Black and White logo
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The secondary logo does not have the moon  
or relic built in. It should be used sparingly on 
complex backgrounds or when space is limited. 

Secondary Logo

Secondary Logo Stacked 
Colored

Secondary Logo 
Colored 
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The simplified logo is reduced to only the 
Storm Lancer letterforms in one color. The 
simplified logo should only be used in very 
limited situations where scale and printing 
requirements are limited. 

Limited Use

Simplified Logo

Secondary Logo Stacked 
Black and White 

Secondary Logo Stacked 
Black and White 

Secondary Logo 
Black and White 

Secondary Logo 
Black and White 
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The relic logo is the second most visible 
expression of the game. The mark becomes the 
representation of the game when the full word 
mark cannot be used. The relic logo should be 
considered an image, not a word. 

Relic Logos

App Icon Logo
Colored

App Icon Logo
Black and White
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All logos must have clear space surrounding 
them to ensure visibility and avoid competition 
from other visual elements. The area of isolation 
represents the minimum clear space that must 
be provided at all times. 

The logo clear space is 35% of the height of the 
logo as demonstrated on the right.

=35% of 
the logo 
height

=35% of 
the logo 
height

=35% of 
the logo 
height

=35% of 
the logo 
height

Primary Logo

Clear Space



Property of ProbablyMonsters Inc. 14Storm Lancers - 2025 Guidelines

Secondary Logo

Clear Space

=35% of 
the logo 
height

=35% of 
the logo 
height

=35% of 
the logo 
height

=35% of 
the logo 
height

=35% of 
the logo 
height

=35% of 
the logo 
height

=35% of 
the logo 
height

=35% of 
the logo 
height
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Simplified Logo

Clear Space

=35% of 
the logo 
height

=35% of 
the logo 
height

=35% of 
the logo 
height

=35% of 
the logo 
height

=35% of 
the logo 
height

=35% of 
the logo 
height

=35% of 
the logo 
height

=35% of 
the logo 
height
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Icon Logo

Clear Space

=35% of 
the logo 
height

=35% of 
the logo 
height

=35% of 
the logo height

=35% of 
the logo height
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To ensure that the logo is represented  
correctly please refer to the list of Do Nots  
when handling the logos. 

Do Nots

Usage Guidelines

DO NOT change colors

DO NOT combine logos

DO NOT skew

DO NOT add a drop shadow 

DO NOT introduce new colors  
into the brand palette

Ensure there is enough contrast between logo and 
background

DO NOT outline DO NOT rotate
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Radial Blast 01

Radial Blast 01 in use

Radial Blast 02

Radial Blast 02 in use

Radial Blast 03

Radial Blast 03 in use

Radial Blasts can be used to add energy and 
impact to communication layouts. They work 
best as dynamic background assets, but also as 
framing devices or subtle inclusions for added 
excitement

The line of cryptic symbols are designed 
specifically to lockup to headline type slates. 
They should only be used in these sort of 
communications and not on their own, split 
apart, isolated, or rotated.

Radial Blasts & Cryptic Symbols

Graphic Elements
Alien Language

Usage Example Usage Example

HEADLINE
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There are two styles of CTA buttons: 
 
1. The Primary CTA uses a TOXIN (pink) banner 
with a VORTEX (black) shadow and NOVA 
(white) type.  
 
2. The Secondary “Dark Mode” CTA flips this, with 
a VORTEX banner, TOXIN shadow, and TOXIN 
type. 

Both versions should always use approved brand 
colors, maintain their layered structure, and 
never be simplified into standard rectangles.

CTA Button

Graphic Elements

Primary CTA Button Secondary “Dark Mode” CTA button
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Dynamic Background 01

Dynamic Background 04

Dynamic Background 02

Corner Cloud

Dynamic Background 05

Dynamic Background 03

Dynamic Background 06

There are 6 Dynamic Backgrounds that sit at the 
core of the Storm Lancer visual system. These 
components are used to define structure and 
deliver a sense of energy and excitement to any 
communication layout.

In addition, the system includes a “Corner 
Cloud” asset that can be used to provide a hit of 
secondary colors and impact.  
 
The Corner Cloud should always be placed on 
top of the Dynamic Backgrounds.

Background  
Elements
Dynamic Backgrounds
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DO use Acid and Argon for the primary dynamic 
background colors.

DO NOT invert the contrast to where the darker color 
has more coverage

DO allocate more coverage to the lighter color DO scale, rotate, flip, and move the action lines to 
accentuate a specific piece of the layout, if needed (used 
inside of  a mask)

DO NOT use unapproved dynamic background brand 
colors or colors in high contrast

DO NOT place the dynamic background over other 
assets of the layout.

Dynamic Backgrounds - Do’s

Dynamic Backgrounds - Do Nots

To ensure a cohesion and consistency across 
all layouts using dynamic backgrounds, please 
ensure best practices are used.

Background  
Elements
Dynamic Backgrounds
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Technical Grid in useTechnical Grid asset

The Technical Grid is ideal for any layouts that 
call for a more precise or gridded structure, 
such as weaponry/vehicle showcases or 
communications that reflect the more sci-fi 
components of the game. 

The technical grid should never be paired with a 
dynamic background and always remains at the 
back of the composition.

Background  
Elements
Technical Grid
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Examples of Energy Splits

Creating an Energy Split

01 02 03

The Storm Lancer system uses Energy Splits 
as ways to transition between imagery, 
backgrounds, color blocking, and even framing 
devices.

The Energy Splits can align to many directions 
and orientations and work best in a relatively 
straight line.

1.	 Place a lightning bolt asset into the 
composition as needed.

2.	Fill in the opposite side of the lightning bolt 
with white (the same color as the lightning 
bolt).

3.	Create a mask with this new white lightning 
bolt + filled piece. This composition works 
best for copy blocking and CTAs as well as 
transitioning between content blocks. 

Background  
Elements
Energy Split

Creating an Energy Split



 

BRAND COLORS
PALETTES AND RULES
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The core color palette is built from colors within 
the game as well as from the setting of Storm 
Lancers. A set of base colors lays a simple 
foundation whereas the secondary palette 
supports and energizes the primary palette.
 
DO NOT use any colors outside of the core 
palette without pre-approval from the 
ProbablyMonsters’ team.

Usage

ACID
HEX: #00FF7E
RGB: 0, 255, 126
CYMK: 59, 0, 80, 0
Pantone: 7479 C

Primary

Secondary

Basic

CYCLONE
HEX: #00FCFF
RGB: 0, 252, 255
CYMK: 53, 0, 12, 0
Pantone: 310 C

NOVA
HEX: #FFFFFF
RGB: 255, 255, 255
CYMK: 0, 0, 0, 0

ARGON
HEX: #00CE7B
RGB: 0, 206, 123
CYMK: 70, 0, 73, 0
Pantone: 347 C

SQUALL
HEX: #16DCFF
RGB: 22, 220, 255
CYMK: 64, 0, 25, 0
Pantone: 312 C

VORTEX
HEX: #000000
RGB: 0, 0, 0
CYMK: 100, 100, 100, 100

TOXIN
HEX: #FF1477
RGB: 255, 20, 119
CYMK: 0, 96, 23, 0
Pantone: 213 C

BOLT
HEX: #FEB500
RGB: 254, 181, 0
CYMK: 0, 32, 100, 0
Pantone: 7549 C

Color Palette

CMYK BUILDS ARE FPO. WE ARE CURRENTLY 
RUNNING TEST ON FINAL COLOR BUILDS WHICH 
WILL BE SENT OUT IN VERSION v2.0
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Vortex (Black) is the main typeface color for the 
Primary and Secondary color palette, the only 
exclusion is in “Dark Mode” where type is set on 
Vortex (Black) and uses Toxin (Pink).

Please adhere to this guide for optimal  
accessibility usage. 

Headline

Headline

Headline

Headline

Sub headline

Headline
Sub headline

Headline
Sub headline

Headline
Sub headline

Headline
Sub headline

Headline
Sub headline

Sub headline

Sub headline

Sub headline

ACID - Primary Color

ARGON  
Secondary Color

TOXIN  
Secondary Color

CYCLONE  
Secondary Color

SQUALL  
Secondary Color

BOLT  
Secondary Color

NOVA  
Basic Color

VORTEX 
Basic Color

Type Accessibility 

Color Palette

Headline
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With the variety of vibrant colors there are  
pairings that work better than others. Please 
refer to the guidelines for the best pair of the 
colors as well as the approximate ratios. 

Color Pairing

Primary Color Pairing - Simple

Secondary Color Pairing - Simple

Primary Color Pairing - Complex

Secondary Color Pairing - Complex
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To ensure the brand color palette remains 
cohesive and impactful, avoid any gradients, 
off-palette colors, and low-contrast pairings. 
All colors must be flat, bold, and true to the 
core palette. Misusing accent colors or altering 
brand hues weakens clarity and breaks visual 
consistency.

Color - Do Nots
Do Nots

Color

DO NOT use gradients

DO NOT use secondary colors as primary backgrounds

DO NOT use low contrast color combinations

DO NOT over-complicate with too many colors

DO NOT introduce new colors into the brand palette

DO NOT change the colors of the corner cloud



 

TYPOGRAPHY
FONTS AND HEADLINES
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Derived from the UI of the game, these retro 
inspired typefaces will present professionally de-
signed and typeset, and bring a personality  
to composed designs that is fresh yet familiar.

For the headline in internal documents use sen-
tence case. For external or social documents use 
title case for the headline. 

Important notes:
Obtaining the rights to use the font and any  
additional approvals are the responsibility of  
the user.

General Tracking Rules:
- Tracking should always be set to 0 for  
Geometria when used in body copy.

Usage

Typography

Subsection nameDum nonsimiliis fur. Oxim-
portem in idios apero et vigiliam diestrudem 
consta, con de enatum nihiliu rectuus ace 
quem interi ina, stre obut it vericus, sum dit.
Taris perra? , spernih iciericaet; iterficaed nor 
lartus facciptiae ex se verivil icitri sit visquon 
sensult orisque es efex sa aurionsum aucon-
su lvidemu rarteri, dit, vir aciem revit L.

Caption Goes Here

Headline

Body Copy

Captions

Headline

Sheepman
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk 
Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu 
Vv Ww Xx Yy Zz

Geometria - Light
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk 
Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu 
Vv Ww Xx Yy Zz

Geometria - Thin Italic
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
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The dynamic headline system offers a Flanked 
Headline lockup which uses the primary Headline 
font, Sheepman (Regular). 

The center word is smaller than the flanked 
words by a factor of 1.5 and center-aligned.

For moments that require emphasis or impact, 
the third word can be slanted and (if desired) 
underlined by placing a lightning bold asset 
below it.

Flanked Headlines

Typography



 

KEY ART
CROPS AND GUIDES
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Primary 

Key Art

16:9
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In recreating the key art for a variety of sizes and 
crops there is a hierarchy of the assets. Please 
refer to the list below:

- Logo (Feature main logo whenever possible)
- Heroes
- Big bad
- Atmosphere
- Foreground monsters
- Background aerial monsters
- Mid ground monsters 

Cropping Hierarchy

KEY ART

16:9

1:14:5 9:16
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Application
Examples
From Key Art Assets
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To ensure imagery remains cohesive and 
impactful, adhere to the rules in this section to 
create custom art that remains on brand.  

Key Art - Do Nots
Do Nots

Key Art

DO NOT over-complicate the art and reduce logo clarity

DO NOT apply additional effects to the art

DO NOT alter primary brand colors

DO NOT rotate elements independently 

DO NOT remove characters that contradict the hierarchy 
rule order

DO NOT alter the underlying composition of the art



 

DEMONSTRATIONS
BRAND IN ACTION
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Demonstrations
YouTube Endcard

Endcard - No Thumbnails Endcard - One Thumbnail
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Demonstrations
Brand System
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Demonstrations
Web and Social
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Demonstrations
Landing Page

Full Site mock up
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Demonstrations
Merchandise and Swag



 

LEGAL
© and Contacts



THANK YOU
For general questions regarding our brand guidelines please email one of the following. 

light.humphreys@probablymonsters.com or irene.chan@probablymonsters.com

PROBABLYMONSTERS, the PROBABLYMONSTERS logo, Storm Lancers and the Storm Lancers logo are trademarks of ProbablyMonsters Inc. 
©2025 ProbablyMonsters Inc. All Rights Reserved.


